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Technology Gap 

Lack of female leadership in technology: 
Only 5 % of 
leadership 
positions in 
the tech 
sector are 
held by 
women 

http://www.businessinsider.com/women-hold-just-11-of-executive-positions-at-silicon-valley-tech-companies-2015-1


Technology Gap 

Lack of female leadership in technology:  
“If we only have men creating technology, we will end up in a world with products that respond mainly 
to their needs, and women will be less prepared" Mariana Costa Checa- Laboratoria. 
Given the opportunity, women could be leading innovators in the age of automation and artificial 
intelligence, and could help ensure that the algorithms are free of gender biases. 
More female minds are needed to design technology. There have been several instances where women 
have not been considered in the conception of a new piece of tech. Considering the fact that women 
are more likely to buy tech products than men, the industry is missing out on a goldmine.  
For example, early AI speech recognition software struggled to recognize women's voices as it was 
programmed by men. Of course, this is something women could do without – it's when technology 
becomes the difference between life and death that gender bias is an issue. 
When technology becomes the difference between life and death that gender bias is an issue. 

 
Examples: Initial developments in the field of heart transplants left women behind. Artificial hearts are pieces of 
technology powered by rechargeable lithium-ion batteries that are three times heavier than an actual human 
heart. Just 20% of women were compatible with the artificial hearts designed back in 2013, whereas 86% of men 
qualified for an artificial heart transplant. 
When airbags were initially introduced into cars, evidence showed that women and children were injured 
disproportionately in comparison to men. The reason for this was that all the tests had been carried out on male-
sized crash dummies. It took three decades for a 'female' crash dummy to be introduced.  

 

https://www.parksassociates.com/blog/article/women-are-more-likely-than-men-to-purchase-technology-products
https://www.parksassociates.com/blog/article/women-are-more-likely-than-men-to-purchase-technology-products
https://techcrunch.com/2016/11/16/when-bias-in-product-design-means-life-or-death/
https://www.smithsonianmag.com/innovation/the-worlds-first-true-artificial-heart-now-beats-inside-a-75-year-old-patient-180948280/
https://www.washingtonpost.com/local/trafficandcommuting/female-dummy-makes-her-mark-on-male-dominated-crash-tests/2012/03/07/gIQANBLjaS_story.html?noredirect=on&utm_term=.526d5e2655e6
https://www.washingtonpost.com/local/trafficandcommuting/female-dummy-makes-her-mark-on-male-dominated-crash-tests/2012/03/07/gIQANBLjaS_story.html?noredirect=on&utm_term=.526d5e2655e6


ICT Gap 

Degree of computerization in women's 
companies is clearly insufficient 

FAKE 
NEWS 



ICT Gap 
Access to ICT Women in digital Age, European Comission 2018  
  

• There are four times more men than women in Europe with ICT-related studies. There is a decrease in 
women taking up ICT related higher education when compared to 2011. 

• The share of men working in the digital sector is 3.1 times greater than the share of women. 
• The annual productivity loss for the European economy of women leaving their digital jobs to become 

inactive is calculated to be about EUR 16.2 billion 
• Although female owned start-ups are more likely to be successful, there is decrease in participation, 

leadership and investment in the entrepreneurial digital sector. 
Recent studies show that the degree of computerization in women's companies is clearly insufficient. Quotas of 44.1% in the production area, 51.5% in the administration 
area, 37.3% in the sales area and 28.6% in the marketing area. However, most women entrepreneurs are interested in obtaining information about new technologies, although 
only 2.5% use the Internet as an information channel. 

I 
TU Resolution 70 (Rev. Busan, 2014) 
 

 "Mainstreaming a gender perspective in ITU and promotion of gender equality and the empowerment of 
women through information and communication technologies" recognizes that information and 
communication technologies (ICTs) are tools through which gender equality and women's empowerment can 
be advanced, and are integral to the creation of societies in which both women and men can substantively 
contribute and participate.  
 
Resolution 70 highlights the role of ICTs to advance gender equality and women’s empowerment in many ways, 
notably by encouraging girls to choose a career in the field of ICTs, and by fostering the use of ICTs for the social 
and economic empowerment of women and girls. It encourages Member States and Sector Members to review 
their policies related to the information society to ensure the inclusion of a gender perspective in all activities.  



Artifficial Inteligence Gap (AI) 

AI is our silver bullet 

More women working in technology 

ALGORITHM WILL 
CHANGE  

PREJUDICES SEXISM RACIST 



Artifficial Inteligence Gap (AI) 
Why AI is failing the next generation of women (WEF) 
 
Artificial Intelligence is either a silver bullet for every problem on the planet, or the guaranteed cause of the 
apocalypse, depending on whom you speak to. 
 
 
 
 
• The major problem with AI is what’s known as ‘garbage in, garbage out’. We feed algorithms data that introduces existing 

biases, which then become self-fulfilling.  
In the case of recruitment, a firm that has historically hired male candidates will find that their AI rejects female candidates, 
as they don’t fit the mold of past successful applicants. In the case of crime or recidivism prediction, algorithms are picking 
up on historical and societal biases and further propagating them. If we can’t feed AIs quality data that is free of bias, they 
will learn and continue the prejudices we seek to eliminate. Often the largest datasets available are also simply of such low 
quality that the results are unpredictable and unexpected, such as racist chatbots on Twitter. - Amazon 

• We also need to think about the user-facing experience of AI and the inherent sexism of personal assistants and chatbots 
that are, by and large, women. – Siri 

• Opportunity to address these imbalances by driving a greater focus on inclusion, empowerment and equality. More women 
working in the technology industry, writing algorithms and feeding into product development will change how we imagine 
and develop technology, and how it sounds and looks. 

• However, it’s a tough nut to crack. Technology and engineering are historically two of the most male-dominated workforces 
on the planet, and unconscious gender bias (as well as a reasonable amount of conscious bias) is rampant. Even though 
we’ve seen that the presence of women on boards can bolster performance, generate new ideas and help companies 
weather times of crisis, often male candidates who have been CEOs at small firms are prioritized over women who have 
overseen entire divisions at large companies, and who arguably have greater and more relevant experience.  GLASS CEILING 
AND GLASS CLIFF  

 
 
 



Wage Gap 
They are happy, they live in Iceland  



Wage gap in technology 

• 63% of the time, men were offered higher salaries than women for the same role 
at the same company. The report found that companies were offering 
women between 4% and a whopping 45% less starting pay for the same job. 
Women in tech also tended to undervalue their market worth, asking for less pay 
66% of the time, and would often ask for 6% less salary than their male 
counterparts. 

• The gender wage gap also increases with age. When women start in their careers, 
between the ages 20-25, they make $0.97 for every dollar men in similar roles 
earn. The gap widens by the time workers are in their forties, increasing to $0.90 
on the dollar. Women in their mid-thirties, or around 10 or more years in the 
industry, have a different gap. Women in this age group often ask for 2% less than 
their male counterparts but are often paid 7% lower. 

• Hispanic and Black women are paid the least. White and Asian men earn the most 
money, and White women earn 96 cents on the dollar compared to White men. 
White women also outpace the earning of Black and Hispanic men, who earn 94 
cents on the dollar.  

• Iceland, requiring companies prove that they pay fair wages is a good law for equal 
parity  

https://www.forbes.com/sites/tanyatarr/2018/01/08/how-icelandic-women-really-feel-about-the-new-equal-pay-law/#465e05654f13


Jobs at risk 

• 26 million female jobs across 30 countries are 
at risk of disappearing.  

• 180 million women’s jobs globally are at risk 
of displacement. 

Only 25 percent of 
computing jobs 
are held by 
women and going 
down  

https://www.ncwit.org/sites/default/files/resources/womenintech_facts_fullreport_05132016.pdf


Jobs at risk 

Given the current rates of tech evolution, the IMF report 
estimates that 26 million female jobs across 30 countries 
are at risk of disappearing.  
It also predicts that 180 million women’s jobs globally are 
at risk of displacement.  
More worrying still is the fact that there is a deficit in 
knowledge of essential machine learning skills among 
women, with men outpacing them by 85%.  
This demonstrates the urgent need to upskill women in 
this area and make AI a more welcoming environment for 
women. Without such efforts, it will be an uphill struggle 
to reach gender parity in this area. 



The global gender gap in mobile 
internet usage 

Regionally:  4% in Europe and Central Asia, Latin America and the Caribbean, and East Asia and the Pacific; 21% 
in Middle East and North Africa; 34% in Sub-Saharan Africa; and 70% in South Asia. CSW63 
 

Global gap 26% 



The global gender gap in mobile 
internet usage 

• Mobile has the power to transform lives. It can empower women by making them feel safer and 
more connected, and provide access to information, services and life-enhancing opportunities like 
health information, financial services and employment opportunities, often for the first time.  
However, in today’s increasingly connected world, women are being left behind. While mobile connectivity is 
spreading quickly, it is not spreading equally.  
In lowand middle-income countries, women have less access to technology than men, especially mobile. Unequal 
access to mobile technology threatens to exacerbate the inequalities women already experience. 

• There is still a considerable gender gap in mobile ownership  
• The gender gap in mobile internet use is considerably wider than the mobile ownership gap in all 

regions 
• Women who use mobile internet are less likely to use as many services as men  
• This study provides further evidence of the persistence and scale of the mobile gender gap. The 

barriers women face to equal access to mobile are varied, complex and unlikely to be resolved on 
their own. Failing to address women’s lower access to mobile technology risks excluding them from 
the increasingly digitised societies and economies of the future. Concerted action is needed to 
reduce and ultimately eliminate the gender gap in mobile ownership and use. Successfully doing so 
will provide substantial benefits to women, their families and their communities, and is an effective 
way to contribute to the achievement of the United Nations Sustainable Development Goals 
(SDGs). 

 
Connected Women  
The Mobile Gender Gap Report 2018 GSMA  



Digital Equality 

• “leave no one behind” equality in the digital 
age to ensure that we do not widen 
inequalities through digital technologies 

 



 
Five steps on the path to digital equality : 

Web Foundation 

 
• 1. Build better broadband policies. 
Better broadband policies offer a clear path to improving women’s internet access and use, and to moving toward universal access goals. ICTs are a tool not 
just for economic empowerment, but also for civic, political and social empowerment; women’s exclusion from the digital revolution undermines 
development across all these areas on a global scale. Unfortunately, our recent study of 58 low- and middle-income countries shows that just a handful of 
governments have taken any action at the policy level to advance true progress toward closing the gender digital divide.   
• 2. Make ICT policies & programmes gender-responsive. 
ICT policies must be gender-responsive and must work to address women’s access issues, as well as issues around digital skills, online safety, and online 
empowerment. At the same time, these policies and programmes must recognise that women are not a homogeneous group (i.e., digital inequalities may 
adversely affect certain women more than others), and must implement a human rights-based approach to policy-making. Failure to focus on tackling 
barriers faced by women will result in policies that continue to exclude half the population. 
• 3. Include women in the policy-making process (and train policymakers on developing gender-responsive policies). 
To create effective gender-responsive policies, women must be included in policy-making processes. Capacity building for policymakers on technical 
standards must adopt a gendered perspective, and the ITU and its member states must continue to uphold multi-stakeholder approaches and inclusive 
gender equitable decision making. 
• 4. REACT: develop policy focused on Rights, Education, Access, Content & Targets. 
Creating a more accessible and empowering internet for women requires policy that focuses on a number of key areas, easily remembered as R.E.A.C.T:  
 Rights — strengthen laws to protect online rights and privacy for women and women; 
 Education — integrate basic digital literacy in school curricula and support continued training opportunities for women and girls to build skills needed to 
safely participate online;  
Affordable access — reduce the cost to connect to and use the internet by working towards the Alliance for Affordable Internet’s “1 for 2” affordability 
target and by expanding public access opportunities;  
Content — encourage and incentivise the creation and availability of content that is relevant to women, and is available in local languages; and  
Targets — incorporate concrete gender equity targets with adequate funding into national policies, and regularly monitor progress towards these goals. 
• 5. Take action — now. 
As the digital gender gap grows, so too does the urgency with which we need to put these policies into action. Many of the barriers to connectivity and 
women’s rights online are the result of policy failure. Governments, private sector and civil society alike must work together and take action to maximise 
the benefits of the internet and emerging digital technologies for all people. 

 

https://webfoundation.org/docs/2017/09/REACT-with-Gender-Responsive-ICT-Policy.pdf
http://a4ai.org/affordability-report/report/2015/#gender_inequality:_exacerbating_affordability_challenges
http://a4ai.org/affordability-report/report/2015/#gender_inequality:_exacerbating_affordability_challenges
https://webfoundation.org/react/
https://www.itu.int/en/council/cwg-internet/Pages/display-oct2017.aspx?ListItemID=41


Solutions 

1. Greater focus on inclusion, empowerment and 
equality 

2. Intervention in algorithms  
3. Amplify women´s voices #Girlpower #Womanpower 
4. Click Follow to women nets 
5. Read women Literature, educate 
6. Ditch the Damaging Dialogues. 
7. Invest women Businesses and start ups.  
8. Encourage the Younger Generations. STEM 
9. BPW Europe Girls ICT Day Celebration 
10.  Men cooperation 

 
 

 



Girls in ICT Day (ITU)  
fourth Thursday in April 

• UN Women is joining girls around the world to mark International 
Girls in ICT Day, drawing attention to the critical need for more girls 
and women in the ICT sector since 2010. 

• “Girls in ICT Day is a call to action to inspire the next generation of 
girls and young women to learn more about the exciting world of 
tech,” 

• “Technology is one of the most powerful tools we have for 
empowering women and girls. An ICT career gives girls the chance 
to be at the heart of the world’s most exciting and fastest-growing 
industry. And the ICT industry needs women to play an equal role in 
the creation, design and implementation of the devices and 
platforms that are becoming indispensable to the way we live. ” 

• BPW Europe have to join Girls in ICT Day. 

https://www.itu.int/en/ITU-D/Digital-Inclusion/Women-and-Girls/Girls-in-ICT-Portal/Pages/Portal.aspx
https://www.itu.int/en/ITU-D/Digital-Inclusion/Women-and-Girls/Girls-in-ICT-Portal/Pages/Portal.aspx


More Solutions 

• Men have to help to promote women in the tech world:  
The best way is to show solidarity, attending a Women in Technology 
World Series conference.  

• These events are an opportunity for male allies to learn about the topics affecting 
women in their sector in addition to acknowledging their own privilege and 
unconscious biases. Hearing personal stories is the best way to digest information 
and build empathy. After attending, men are more likely to become champions of 
women in their sector.   

• Opportunities for networking and the chance for male tech workers to find a 
mentee. #MeToo 

• Opportunity for recruiters 

• Men play a crucial role in improving workplace diversity:  
Men can use that power in the workplace to ensure that women's' ideas 
are heard, that women get credit for their work and thoughts, and that 
women who exercise leadership in non-traditional ways are respected. In 
male-dominated spaces, like boardrooms and IT departments, gender 
diversity can only be achieved through men's efforts. 

 




